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CHAT, WRITE ME AN INTRODUCTION FOR A BOOK CALLED "THE ORANGE BOOK OF MARKETING" 
THAT TALKS ABOUT THE CREATIVE PROCESS AND HOW TO UNLOCK THE ARTIST WITHIN ONESELF.

Welcome to "The Orange Book of Marketing," a transformative journey that reveals the 

key to unlocking your marketing prowess: embracing your inner artist. In these pages, we 

redefine marketing as a canvas for creativity, empowering you to captivate hearts and 

minds. Explore the uncharted territories of your creative potential, infusing your 

campaigns with passion, authenticity, and resonance. Discover how every marketer has an 

artist within, waiting to be set free. Join us on this exhilarating adventure and unleash the 

boundless potential within "The Orange Book of Marketing."

I // Introduction

To write about marketing is an endeavor with a very limited shelf life, exactly like some 

organic food from the local farmer's market. In addition to waking up early to find the best 

vegetables, doing so regards creating something that might not last very long but might be 

nutritious for a good while as long as it is well stored. Marketing is so transformative to 

society that, as a consequence, changing its skin more frequently than a chameleon is a 

mere part of its nature. The marketing of yesterday, today, and tomorrow always looks and 

feels completely different from one another, and that is precisely why marketing shares 

two key elements with chameleons, the actual reasons why they change their skin so o�en: 

adaptation and communication.

In blazing contrast, to write about the endeavor of creating and its fuel, creativity, is like 

freezing time in a way where the unstoppable tick of the clock can't really deteriorate the 

product, fairly because human beings are, and will always be known, all around the 

cosmos for dreaming ideas and idealising dreams. Potential neighbours from other 

planets might believe that we do this simply out of fun but in its most authentic reason, 

creating regards two core aspects of our conscious lives: expressing existence and navigating 

through time.



I // Introduction

Study the science of art. Study the art of science… 
Realize that everything connects to everything else.
LEONARDO DA VINCI

Forasmuch as the act of creating always regards making or designing something new 

through physical technique, intellectual theorisation, and mindful self-expression, it 

essentially means that creativity is a muscle to be exercised and strengthened, just like the 

habit of going to a gym for physical fitness. If technique, intellect, and expression are to be 

considered the parameters of such skill, then: practice, knowledge, and sentiment are the 

variables that should work in synergy to manufacture ideas and bring them to perfect 

fruition

To think in something never thought regards, nevertheless, a simple sum of references 

that live either in the present or in the past of a creative mind and that, when connected, 

form something new. But no true reference is absorbed if we don't consume information 

with the main goal of observing the aesthetic and taking notes of the function.

[Artistic expression, design, and writing] is about connecting ideas by combining logic 

and reasoning (which regards sentiment and value judgement), but rather than thinking 

vertically, creative thinking is lateral by nature, which means that any possibility of 

connection is tangible. [Scientific endeavors, machine thinking, and engineering] do the 

same thing but in a slightly different way; they connect facts because they regard logical 

and vertical connections, like adding reliable bricks on top of other bricks to build a castle, 

regardless of the colours of the bricks and why the castle is actually being built in the first 

place.

The main and most fundamental difference between these two types of thinking is that 

the scientific aims for proof and validation, and the creative relies on experimentation and 

value judgement. So, it essentially means that when something ought to be created, there is 

no right or wrong way to do it; the outcome either feels right or doesn’t.

If you are to think about it, dear reader, there was a billionaire amount of words I could 

pick and arrange to write this page, but if I were to look for the perfect math in such an 

equation, I would still be picking words. It is only thanks to a particular skill present in 

every single one of us that we can create and know when something is good enough; the 

skill of intuition is like an instant calculation from our logic (mind) and reasoning (heart) 

that delivers us a yes or a no in the form of a specific feeling.



The Orange Book of Marketing is about your relationship with your capacity to create. 

It aims to help you find the necessary motives to start or push forward a creative career; 

your projects; your own company; your artistic expression; your condition to exist. Before 

creating, it is fundamentally necessary to dream. Nothing that was ever made wasn’t 

dreamt of before coming to life, and this means understanding yourself, your ambitions; 

your inner child; your naivety; fun, and willpower are the first steps to painting a 

landscape where you become the true artist of your canvas.

Everything familiar to you is only so because it is common, somebody found it or made 

it, and because of that, it is known; you comprehend it because you have seen it. You accept 

it because others have accepted it first. But it only exists because it was created. Are we 

talking about the universe? Brands? Products? Companies? It doesn’t ma�er because 

everything is one and the same when it comes to existing; in the real world, something 

either exists or doesn’t. When it comes to your world of ideas, your mind, many different 

ideas may exist, but your relationship with most of them, your commitment with them, is 

like a mere teenager flirt; the interest is there, and you know it, but you lack the spark of 

electricity to pursue it into reality. This spark, though, can only come from you because an 

idea is like a floating balloon that vibrates with colour and can fly so far away towards the 

sky of your mind that it is, sometimes, forever lost. Doing the jump and grasping into its 

chord can only happen if you can truly commit to bringing a new idea to the world.

Ideas may sometimes be absurd, unrealistic, hard to achieve, and induce fear, stress, 

anxiety, or even shame, but none of these truly ma�ers if you, as a creative person, know 

why you ought to create and why a new idea should be brought forward to your reality. To 

believe in your ideas is to believe in yourself and your resilience to not give them up. 

Impossible is a concept that only exists in minds that cannot dream because the only truly 

impossible things are those that were never even imagined.

If familiarity is recognizability, then what does that mean to the process of creating 

something new? Something that even you, the creator, might find weird at first, something 

dra�y, unrecognisable, cheesy, simple, humble, or even dull - but something that 

represents you in some way. Something comprehended by you and only you, completely 

misunderstood by others but fundamentally important to the maker for being something 

that only the maker understands and believes in, something that only the maker knows 

what it ought to be, something that already is because it was thought about.
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This is a book wri�en for those who still cultivate at least a single atomic portion of 

passion in the inner corners of their hearts because, without such fire, nothing can really 

be created; such fire may only come from curiosity and discontent, curiosity for the infinite 

possibilities that the conscious life offer us, the discontent of a reality that just is, but could 

be more, much more. Whether it is for yourself or others, everything that is created is 

created for someone, but doing so - acting towards the gi�ing of something new is a 

passionate consequence of caring, which is a byproduct of loving - either life, the planet, 

someone specifically, everyone around you or as many people as your heart can embrace.

Staying hungry regards maintaining with yourself a non-negotiable condition of 

curiosity, ambition and thirst for knowledge, mystery and life. Staying hungry doesn’t 

necessarily regard dreaming, wanting and wishing for more and more until your belly 

can’t even handle that enormous quantity you got of whatever you wanted to get; staying 

hungry can sometimes be the same thing you already have but just a li�le different, not 

necessarily be�er or bigger, but different, with a different colour, a different shape, a 

different flavour, a different angle, made with another perspective, by other eyes, by other 

motives, by other hands, or even, your own bare hands.

To be curious about life is the same thing as naively seeing it as a box with infinite Lego 

pieces in front of you, ready to be played with, assembled in a trillionaire amount of ways. 

To not be curious about life is the same as handpicking some of the Lego pieces and 

excluding them from the box because you don’t understand their shape, they don’t fit your 

purpose, or the colours aren’t interesting; it is a profoundly simple question of math where 

the fewer pieces you have, the smaller will be the castle you will be able to build.

Staying foolish is the true ability of all great creators, for true naivety can only come 

from a heart that cultivates a pure vision of hope, a vision that all of us are born with, a 

vision that is prosperous in children, and a vision that fades as we grow old and get 

disappointed by life. To stay foolish is not necessarily to believe that everything happens 

for a reason but maybe, and only maybe, that a reason is enough to make everything 

happen. To trust in others is to trust in yourself, as true naivety is simple and innocent, like 

a handwri�en note that says:
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Stay hungry, stay foolish.

STEVE JOBS



II // The New CEO of 
Your Own Life

Me, myself and I, the curious reading reader, acknowledge using my soon-to-
-be-learned superpowers to turn myself into the CEO of my own life. 
Henceforth and once I study this weird book, I shall proceed with proper due 
diligence and much more awe about everything around me.

Thi
Author

Reader
Lighthouse

“With great power comes great responsibility”, said Uncle Ben to his nephew Peter 

Parker who found out to have superpowers and took that lesson from his wise mentor as a 

turning point for his journey.

To be a light bulb of ideas means to illuminate a whole room with clarity, to be a 

flashlight means to illuminate a certain direction, to be a lighthouse means to illuminate a 

vast portion of the sea with directions in an angle of 360º, to be a glowing sun means to 

illuminate everything that is and isn’t in the range of your view until the moon comes and 

gives a kind reprimand: “Enough shining, you are overheating the planet, now go take a 

rest while I get to work.”

A light bulb shining is perhaps a universal symbol to represent an idea, but having an 

actual idea, unfortunately, doesn’t mean having our head glow like a firefly. But it means 

you know the next step to take, and if you know the next step to take, leadership awaits you 

with the weight of the responsibility of making decisions.

That said, dear reader, It would be irresponsible on my part if I were to let you proceed 

to the following pages without ge�ing your acknowledgement in regards to 

what you are about to read and the ideas you are about to have; please find a 

creative way to sign the term below and perhaps, naively forward it to us at 

postcards@agencybrasil.com so that we can support your journey.


