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Introduction

[ Sentient ] + [ Pixel ]

The name Sentient Pixel refers to a future where the digital world and human empathy meet.

Its meaning consists in the ability to have conscious perceptions of what happens to you and what surrounds 

you.

This is a characteristic pertinent to humans but that we seek to encompass in everything we create.

What if graphic pieces, logos, websites, applications, packaging and brands were able to be aware? The result 

would be a material capable of emotionally impacting everything it touches. That's how we translate everything 

that consists of pixels on screens.



Mission

Our mission is to fill the gap of distrust between people from all over the world. We believe in a future in which the 

Cannabis plant becomes destigmatized and people of different ages have access to the medicinal properties of 

CBD.

We seek to bring up a plant that for years has been banned but that throughout this time has hidden therapeutic 

properties capable of improving lives. Scientific studies have demystified the CBD compound and it has proven to 

be a balm for different physical and psychological conditions.

Muscle Relaxant, Anxiolytic, Analgesic, Anti-inflammatory, Anti-depressant, Antiemetic, Anticonvulsant, 

Neuroprotective, Antipsychotic. These are some of the conditions that can be dealt with today in an organic and 

sustainable way and that is what we seek to educate the world about.



Case Study

BAS Research was the first fully licensed laboratory in California. Its certifications were exclusive and enabled 

the laboratory to operate in both the recreational and medical markets.

Its range of services consisted of manufacturing contracts, offering brands assistance in all stages of 

manufacturing a product. Formulation, extraction, manufacturing and assembly.

The laboratory served great industry names such as Eel River Organics, Verra Wellness, James Henry SF 

and Dr. Kerklaan Therapeutics.

Sentient Pixel followed the brand from the development of its first website to the moment where we received 

an average of 5 leads per day. We also developed the entire brand content strategy, reaching an average of 

30,000 daily views in blog articles and 10,000 followers on Instagram.







• We developed ads that ran in Culture magazine. 
The purpose of this marketing initiative was to 
launch the brand name in the Business-to-
Business segment, acquiring large customers 
looking to develop brands and products.

• Through the design and development of a blog, 
we created an educational platform that 
addressed different types of subjects about CBD. 
We covered industry but also lifestyle topics, 
always educating readers about the true benefits 
of CBD.

• As a main part of our communication efforts, we 
developed a strategy of backlinks and SEO-
optimized content that has made the brand a 
benchmark in CBD education. Each published 
article went through phases of SEO optimization 
making the content the first in Google's list of 
organic results.



• We developed educational content that taught 
thousands of people about the cannabis industry, 
scientifically supporting all our claims, we were 
able to feed the BAS blog with several different 
categories of information material. Addressing 
medicinal properties, laboratory production and 
challenges surrounding CBD advertising.

• Through a solid content strategy, we grew BAS's 
Instagram profile with a crowd of more than 
10,000 engaged followers. By addressing the right 
issues at the right time, we were able to build an 
audience that trusted the published content and 
was part of a community of informed patients.

• Through web design we developed the entire 
online presence of the brand with web projects 
that encompassed all the services and products 
of the brand.



Case Study

AcornCBD is a manufacturing laboratory specialized in bulk oil sales and THC remediation. Through their 

variations in CBD, brands can develop products with the greatest potency and purity of CBD that exists in 

the market today. Through its THC remediation services, the company removes absolutely any 

psychoactive properties from hemp extracts, thereby producing a CBD distillate that is certified and meets 

any health requirements from the FDA and other countries.

Sentient developed the entire visual identity of the brand, including the logo, the website and sales 

support materials. We also developed corporate presentations in order to raise funds for different series of 

investment and growth.

ac   rncbd



• By developing explanatory content about 
the brand, we produced material that 
assists the company in the process of 
closing new sales agreements for large 
quantities of CBD oil.

With a focus on design, our work consisted 
of designing documents with 
contemporary aesthetics that helped the 
team of salespeople.



Case Study

VitaGlobal Brands ™ is a pharmaceutical brand that applies state-of-the-art technology in the 

development of products derived from CBD. Its approach is 100% scientific, its formulations are 

developed by pharmaceutical doctors and aims to affect specific conditions through the high 

bioavailability that enables an optimized delivery of medicinal properties.

Sentient Pixel helped the brand develop its product portfolio, sales materials and content strategy on 

social media.









Case Study

RedPhi is a concentrate brand that seeks to reach the A and B audiences in the recreational Cannabis market. 

Its product line consists of vape cartridges and disposable vapes. With a refined touch and an optimized cost-

effective price, the purpose of the brand is to be an alternative for adult smokers looking to medicate 

themselves with popular strains in moments of rest and recreation.

Sentient Pixel helped the brand to develop its product line and its online presence through a responsive and 

personalized website.







Case Study

Chief Stix is a brand of hemp cigarettes that presents itself as a healthier alternative for tobacco smokers. Its 

product line consists of Chief Stix Originals ™, a cigarette made wwith the Suver Haze strain, and Chief Stix 

Light ™, a mix of hemp and herbs.

Sentient Pixel was with the brand from the moment it was just an idea until the moment it reached the 

milestone of being available in 300 smoke shops in different states of the USA. Branding, Social Media, 

Packaging Design, Website Design and Influencer Marketing were some of the services we offered.



• With a Native American theme, we developed a 
set of packaging with the purpose of selling the 
product both in physical environments and 
through a e-commerce. Each carton carries 20 
Stixs and each carton carries 200 Stixs.

• Through the Shopify platform, we developed an 
e-commerce for the brand that is able to offer the 
product to all American states, we manage the 
entire structure of the site including product and 
delivery management and discount codes.

• Through consistent content, we built an audience 
of 30,000 followers who engaged with the brand.



• When developing a bank of influencers, we 
executed a marketing strategy that advertised 
the brand on Youtube and Instagram. We had 
the opportunity to work with Rick Ross, an 
internationally renowned rapper.

• Through the development of moodboards, 
we helped in planning photographic 
photoshoots that were used in all 
communicational aspects of the brand.

• We helped Chief Stix's sales team by 
developing catalogs and other types of sales 
materials, thus enabling the product to spread 
through different offline distributors.



Case Study

HHemp is a brand of CBD flowers. Its proposal is to be a medical alternative for adult consumers who like the 

habit of smoking. The brand offers a mix of CBD and CBG flowers so that the public reaches maximum 

effectiveness in terms of the medicinal properties of hemp.

Sentient helped develop the brand from scratch, including branding, website design, social media growth and 

influencer marketing.





Case Study

Frazzless is a cosmetics brand that seeks to combine essential oils with the medicinal properties of CBD. Its 

audience is women from 20 to 50 years old who take cosmetic treatment as a habit and are interested in 

alternative therapies.

Sentient helped develop the brand from scratch with branding, packaging design, design of sales materials 

and social media.





Talk to Us!

Do you have a CBD project that you would 

like to develop? We can help you every 

step of the way. Our experience in the 

industry enables us to create brands that 

will become successful. We know how to 

develop and advertise cannabis-derived 

products with cunning.

       grow@sentientpixel.io

(45) 99921-4553

www.sentientpixel.io
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